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Answer thefirst two questionsand any other three questions

1. (a) Describe the components of tBervices Marketing Mix[4 marks]
(b) Distinguish between thgrowth and ‘decliné stages of the PLC. [4 marks]
(c) Why is tustomer valueimportant for an organisation? [4 marks]
(d) Explain what is meant bgécondary resear¢hGive an example. [4 marks]
(e) Distinguishadvertising from ‘public relation$ by giving examples of each. [4 marks]

2. (a) Briefly explain the benefits segmentation4 marks]
(b) Explain what is meant bymark-up and ‘satisfactory rate of returnin relation to
pricing. [4 marks]
(c) Distinguish between thproduct conceptand the production concefit[4 marks]
(d) What is affanchise? Give an example. [4 marks]
(e) What are the functions of tH@onsumer Rights Movemé&h{4 marks]

3. By using practical examples, explain why theietal role of marketing is becoming
increasingly important for the success of a busing9 marks]

4. What is abrand? Explain why branding is important for businessesl illustrate your
answer with practical examples. [20 marks]

5. Explain the difference of usingarket penetratiorand ‘market skimmingpricing policies
in relation to introducing a new tablet computé&a() to the market. [20 marks]

6. Describe the marketing research process tamgsg@ublic opinion about public transport in
relation to carrying out a survey. [20 marks]

7. Explain the different types of channels ofrilsttion and how these are used in international
markets. [20 marks]

8. How do banks engage melationship marketingo ensure customer satisfactiod Give
practical examples in your answer. [20 marks]
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