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Answer thefirst two questions and any other three questions

1. (a) Defineprimary researchand give examples of twarimary research tools (4 marks)
(b) List the stages of th@roduct life cycle (4 marks)
(c) List four basic characteristics s¥rviceswhich differentiate them frorgoods. (4 marks)
(d) Give two examples afales promotion tooland two examples @afdvertising tools

(4 marks)

(e) Differentiate betweerronsumer marketgind business markets’ (4 marks)

2. (a) Explain the difference betwegatailers’ and‘wholesalers. (4 marks)

(b) Define ‘'segmentation’ and list tvg@gmentation variables (4 marks)

(c) What is meant by competitor-oriented pricpajicies? (4 marks)
(d) List two elements of thmicro-environmenand two elements of theacro-environment

(4 marks)

(e) What isgreen marketing? (4 marks)

3. Two marketing concepts are theates conceptand the marketing concept’Explain in detail the
two concepts and discuss how these two differ femmh other. Use examples to illustrate your
answer. (20 marks)

4. A new fast food outlet with a differenceill be launched in Malta in the next few month$e
outlet will offer handmade and natural foods avogdihe use of food chemicals and additives. As
the marketing manager for the outlet, discuss whatnotion tools you would uge launchthe
fast food outlet and its products in the markettisg reasons for your choice of tools. (20 marks)

5. Pricing decisions are influenced by external andrimal factors. Explain twanternal and two
externalfactors, and discuss how these factors may atfegpricing decisions for mew brand of

pet foodin the Maltese market. (20 marks)
6. (&) What are the elements of tegtended marketing miX’ (7 marks)
(b) Using the extending marketing mix, illustrdtew a marketing manager would develop an
effective marketing mifor a product/service of your choice. (13 marks)
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7. () Briefly explain the meaning Gjualitative’ and‘quantitative’ research. (4 marks)
(b) On the first anniversary of its operationstetailer selling cupcakes would like to obtain

8. (a)
(b)
(©)

feedback from customers about the product. The pwhthe retail outlet would like you, as

the marketing consultant, to undertake marketingeaech but the owner is undecided
whether to opt for qualitative or quantitative r@s#. Outline reasons for the type of research
(quantitative or qualitative) you would undertale dbtain feedback from customers and
suggest an appropriate research tool, stating dvandages and disadvantages of the tool

chosen. (1é&rks)
Define'relationship marketing’ (5 marks)
Distinguish betweeitustomer valueand‘customer satisfaction’ (5 marks)
How can a low-cost airline company delicestomer valuandcustomer satisfactioto its

customers? Explain by means of examples. (10 marks)
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