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Answer the first two questions and any other three questions. Each question carries 20 marks.
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Define and distinguish between the marketing concept and the selling concept. (8 marks)
Define and distinguish between a company’s micro and macro environment. (8 marks)
Mention the cost-oriented policies a company may employ in its pricing strategies. (4 marks)
Mention four of the primary market research methods. (4 marks)
Briefly describe the elements of the marketing mix. (12 marks)
Which are the different intermediaries of a company’s distribution chain? (4 marks)
Define ‘market segmentation’. (4 marks)

Define and describe the types of consumer market segmentation that a meat processing
company may employ in Malta. Explain with examples. (16 marks)

4. Define ‘societal marketing’. How is societal marketing relevant to a sportswear brand? (20 marks)
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List the stages of the product life cycle. (4 marks)
Describe the advertising and pricing strategies that a firm may employ in marketing
its brand of cosmetic products across all the stages of the product life cycle. (16 marks)
What is sales promotion? (4 marks)

Describe how a local firm may use the different sales promotion tools in launching
a new brand of tablet computers. Use examples. (16 marks)

7. Discuss the competitor-oriented pricing policies and use examples to illustrate your answer.

(20 marks)

8. Discuss what actions you would undertake to carry out a survey about public opinion on the
services provided by a local hospital. (20 marks)
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