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Answer ALL questions in the space provided.

Scenario

e Liam has graduated from his Media Literacy Education programme.

e He decided to specialise in graphic design, and accepted a summer internship at a local creative
agency.

Question 1 K-2 (4 marks)

For his first project, Liam is asked to create an advert for print media with different specifications.

a. Name TWO different forms of print media.

Print form 1: (0.5)

Print form 2: (0.5)

b. Outline how print media can be used to:

i. Entertain:

(0.5)

ii. Instruct:

(0.5)

c. Figure 1 shows the print advert Liam has included in his mood board.

Cetused qgg@n/

570 SOMETHING

Figure 1: Olly’s Chicken Burgers
(Source: facebook.com/ollysmalta)
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Describe TWO different uses of the print medium in Figure 1.

(2)
Question 2 K-4 (4 marks)
Liam will need to include different graphic elements in the advert.
a. List TWO graphic elements that are usually found in print media, apart from colour.
Graphic Element 1: (0.5)
Graphic Element 2: (0.5)

b. Identify the TWO graphic elements, apart from colour, indicated by the arrows in Figure 2.

, 1 kl URGERS

"
~MASTER =

Figure 2: McDonald’s Master Angus
(Source: facebook.com/McDonaldsMT)
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c. Describe TWO uses of any graphic elements that could be found in print media.

(2)
Question 3 K-3 (4 marks)
a. Name TWO types of graphics.
Type of graphics 1: (0.5)
Type of graphics 2: (0.5)
b. Outline the difference between the TWO types of graphics mentioned in Question 3a.
(1)

c. Describe TWO purposes for which graphics may be used.
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(2)

Question 4 K-6 (4 marks)
e After receiving positive feedback from his manager, Liam is given a second task.
e He must now work on designing another advert for a magazine.

e There are certain structural features he must include when working with print media.

a. Page size, headlines and pictures are structural features found in print media. Name TWO
other structural features.

Feature 1: (0.5)

Feature 2: (0.5)

b. Look at the magazine front page shown in Figure 3.
Recognise the FOUR structural features indicated by the arrows.
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%M&T THE WOMEN SHAKING UP THE FOOD WORLD

Figure 3: BBC Good Food Magazine Front Cover (February 2019)
(Source: facebook.com/BBC Good Food)
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(0.25)

(0.25)

(0.25)

(0.25)

c. Describe any TWO structural features identified in Figure 3 and their use in the magazine front

cover.

(2)

Question 5

Figure 4 shows two pages found

72 1000 merwens uasarne = ovemss 20

C-3 (6 marks)

in a food magazine.

BLUE CHEESE AND
PECAN STRUDEL

ACTIVE 45 min | TOTAL:2 br | SERVES:8

4 ounces cream checse, atroom tempersture

Freshly ground pepper

2 aunces Roquefart or other blue cheese,
crumbled (about % cup)

% cup chopped candied pecans

6 sheets frozen plyllodough, thawed

butter into a bowl, discarding the sclids  the
bottom of the saucepan.

2. Whsk the egg white, cream cheese and

% teaspoon pepper in amedium bow unt
smooth.Genty fcd in the tue cheese and
‘candied pecans with arubber spotula

3.Lay cutsheetof plylo ona large cutting
boardor work surface with a ong side i frort
of you. (Keep the remairing phylo covered with
2 sightly damp towl toprevent & from drying

e astrip.
the length of the phyllo, about Tinch fom the
fang side closest to you. tarting from thet side,
ol up the phyeto make a thi log, Wrap the.
Tog o plsctc ) g orCocs A N I
refrigerate urtilthe fillng is i, at least 1 hour.
5. Positiona rackin the lower thrd ofthe oven
ol

THERES NOTHING LIKE
YOUR FIRST FERRERO ROCHER.

room enpenure EXCEPT YOUR SECOND.

the shices with honey and serve warm or at

"

A whole hazelnut, dipped It Smooti eho
crispy wafer, coated In milk chocolate, a

| ’ (CELEBRATION HAS ARRIVED

Figure 4: (Source: Food Network Magazine: The Big Thanksgiving Issue November 2017 pg. 72 and 73)
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a. Explain how TWO structural features are being used differently in the two pages.

Headline:

(1)

Main image (picture):

(1)

b. Figure 5a is a newspaper article and Figure 5b is an advert in a magazine.

The Malta Independent on Sunday

Coffee - Beverages - Food + Costa Coffee
6 Jul 2014

Costa Coffee treated all of Val-
letta to a coffee and muffin
breakfast this morning, inviting
all neighbouring residents,

out selected products on the
house.

“Everyone loves to start their
day with a good coffee so we
thought this would be a great
new neighbours. We hope we
morning in time for the
Marketing Manager.

Situated on the ground floor of
this is the sixth Costa Coffee
store opened by The Coffee
Company Malta Ltd, since it
opened two years ago.
“We’re very excited to finally

have a store in our great capital
city. This morning was all about

el
Figure 5a Press Reader/The Malta Independent on Sunday

businesses and passers-by to try

way to introduce ourselves to our
brightened up everyone’s Friday

weekend,” said Rachelle Tabone,

the Embassy Shopping Complex,

greeting and treating our cus-
tomers to the coffee that is the
core of our business to the
people who are at the heart of
our business,” said Dr Robert
Buttigieg, General Manager of
Costa Coffee Malta, yesterday.

Robert Filletti, who works in
Valletta and has spent months

Costa Coffee treats Valletta to breakfast

asking Costa Coffee to open a
store nearby, was treated to an
extra special welcome. As a to-
ken for his continued support for
the brand, he was rewarded a
certificate naming him a Brand
Ambassador and a hamper of
goodies which included a Costa
Coffee travel mug, vouchers and
some delicious muffins and

Source: URL: https://www.pressreader.com
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brownies.

‘“Costa Coffee manages to make
drinking coffee a better experi-
ence than all the rest, so when
they opened up a store in Val-
letta, which is where I work, 1
was really excited. Costa Coffee
are the real deal,” Mr Filletti
said.

At the same time, Costa Coffee
are running a scratch card cam-
paign throughout summer
around their selection of iced
drinks. With every Costa Ice bev-
erage purchased from any of the
Valletta, Balzan and The Point
outlets, customers are gifted
with a scratch card that entitles
them to one of 10,000 prizes,
varying from Costa Coffee beach
balls and beach bags to a one
night’s stay at Radisson Blu Re-
sort and Spa, Golden Sands.

Costa Coffee is an established
coffee shop brand that was
founded by two Italian brothers,
Sergio and Bruno Costa, in Lon-
don in 1971. Today, it forms part
of Whitbread plc’s brand line-up
in the UK. In 2008, Costa Coffee
announced that every single cup
of coffee sold by Costa is
grounded from beans only
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Nothing comes
before coffee.

That’s why we're introducing a whole new line of espresso drinks
from McCafés. Café-quality from beans to espresso machines.

peppermint
mocha*

iced
caramel
macchiato

Any Small
fé

Az carte only. Limited time only at participa tng McDonald's. Cannot be combined with any ofher offer or any combo maal, [n
*Peppermint Mocha avadable through December 2017 at partopatng McDonaldz © 2017 McDonalds.

Figure 5b
(Source: Food Network Magazine: The Big Thanksgiving Issue November 2017 pg.115)

Compare the use of the headline and the main image (picture) in these print media.
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(2)

c. Discuss how TWO structural features in Figure 6a and Figure 6b can change the meaning of a
given print medium.

=z

Stay Healthy
Stay Hydrated

4,000 BABIES pie EVERY YEAR FROM
DRINKING POLLUTED waATER.

)

beleve
inzero

i O _ i L A
Figure 6a. UNICEF Believe in Zero advert Figure 6b. Ifad drinking water advert
(Source: https://kworq.com/blog/) (Source: https://www.behance.net/gallery)

(2)
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Question 6 K-8 (4 marks)

a. List TWO codes and TWO conventions usually found in print media.

Code 1: (0.25)
Code 2: (0.25)
Convention 1: (0.25)
Convention 2: (0.25)

b. Figure 7 shows the front cover of a cookery book.

3

\,/; HALF BAKEﬁ HARVEST ’\!(
Lsuper simple

F \‘ MORE THAN 125 RECIPES for INSTANT, OVERNIGHT, ‘/ o

Q,k MEAL-PREPPED, and EASY COMFORT FOODS )k

e —
2R

TIEGHAN GERARDS
- g ?

Figure 7: Half Baked Harvest: Super Simple Book Cover
(Source: https://www.bookdepository.com/)

Outline the use of TWO codes and TWO conventions found on the front cover shown in
Figure 7.

Code 1:

(0.25)

Code 2:

(0.25)
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Convention 1:

(0.25)

Convention 2:

(0.25)

c. Describe the impact of the TWO codes and TWO conventions in the front cover in Figure 7.

(2)

Question 7 C-4 (6 marks)

a. A newspaper is an example of a ‘lightweight portable and disposable’ medium.
Explain how this characteristic engages the interest of audiences.

(2)

This question continues on next page.
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b. Compare how TWO common print characteristics in magazines and newspapers communicate
different messages.

Comparison of characteristic 1:

(1)

Comparison of characteristic 2:

(1)

c. Figure 8 shows the Pakistani activist, Malala Yousafzai, on the cover of the monthly American
news magazine ‘Time’.

BARACK OBAMA

B iy O

MARIQ DRAG

FALLON
v dvitn Timveriabs
KUNG SAK
B Mag
JONATHAN IVE
BASSEM YOU

DAYID EENHORN
ANDREW NG
DAPHNE KOLLER

INFLUENTIAL
PEOPLE

IN THE WORLD

Figure 8: Time Magazine (2013)
(Source: time100.time.com)
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Discuss how this print product engages with its specific audience through TWO specific print
characteristics.

(2)

Question 8 K-9 (4 marks)

Liam would like to showcase his work online. He is aware of the benefits and risks of using the
Internet.

a. List FOUR procedures Liam can adopt in order to be smart online.

Procedure 1: (0.25)
Procedure 2: (0.25)
Procedure 3: (0.25)
Procedure 4: (0.25)

b. Outline ONE positive and ONE negative consequence of online activity.

Positive:

(0.5)
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Negative:

(0.5)

c. Describe the importance of following any TWO procedures to be smart online.
(2)
Question 9 K-10 (4 marks)

Liam has decided to setup his own website and design a blog to share tips and ideas with his
friends and fellow designers from around the world.

a. Name TWO of the key steps necessary for Liam to design a blog.

Step 1: (0.5)

Step 2: (0.5)

b. Mention TWO key steps necessary to publish a website blog.

Step 1: (0.5)

Step 2: (0.5)
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c. Outline TWO considerations necessary to keep a blog running.

(2)
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