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Answer ALL questions in the space provided.
Scenario

e Philip is passionate about creative writing.
e Upon completing his course, he started working as a copywriter at a local advertising agency.

Question 1 K-1 (6 marks)

a. List TWO roles and responsibilities of a copywriter in print media, besides eliciting a client’s
core message.

Role and responsibility 1: (1)

Role and responsibility 2: (1)

b. Name TWO key characteristics of a copywriter’s role in print media.

Characteristic 1: (1)

Characteristic 2: (1)

c. Describe TWO roles and responsibilities of Philip as a copywriter for a billboard advert.

Role and responsibility 1 for a billboard advert:

(1)

Role and responsibility 2 for a billboard advert:

(1)
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Question 2 K-2 (8 marks)
Philip is learning a lot about print media in his new role.

a. Name FOUR different forms of printed material, apart from advertising material.

Form of printed material 1: (0.5)
Form of printed material 2: (0.5)
Form of printed material 3: (0.5)
Form of printed material 4: (0.5)

b. Outline TWO different uses of print media.

Use of print media 1:

(1)

Use of print media 2:

(1)

c. Describe TWO uses of the print medium shown in Figure 1.

ADVERTISEMENT

G food for el
between meals, too. Ask Mother

b e o o e v o ]

Figure 1: Copyright 1949 Kellogg’s Co.
Source: https://keymancollectibles.com/
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(4)

Question 3 K-5 (8 marks)

a. Some audiences prefer graphics because of their interest in fashion. Name TWO other different
types of audience preferences, apart from fashion.

Audience preference 1: (1)

Audience preference 2: (1)

b. Connecting ideas is one of the purposes of reading print media. Outline TWO other different
purposes of reading print media.

Purpose of reading print media 1:

(1)

Purpose of reading print media 2:

(1)
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c. Figure 2 is a cover of I/-Bizzilla Magazine published by Air Malta and distributed to passengers
during flights. Relate I/-Bizzilla Magazine to a specific audience and its reading purposes.

#63 MARCH 2018

I-Vizzdla

THE AIR MALTA IN-FLIGHT MAGAZINE

¥ airmalta
<

AFTER THE AZURE WINDOW p. 26 We bid thee farewell, but your memory lives on.
TALK OF THE TOWN p. 50 This month take a look at what Marsaxlokk has to offer.

Figure 2. I/-Bizzilla
Source: https://issuu.com/bizzilla/docs/bizzilla-web

(O

Please turn the page.
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Question 4 C-1 (12 marks)
Figure 3 and Figure 2 show the covers of Milestone Magazine and Peppa Pig Magazine.

- . : ~ —
\Rszm liFesTacE consmERAnc;r&s:nmER PERSON WEEKLY MAG&I&’ . sy

STONES-

AUSTRALIA'S WEEKLY NO. 1 AGED CARE MAGAZINE

RISUNAMI OF FRAIL,
MRENT, OLD PEOPLE
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Engage with Australia's Weekly No. 1 Age Care Magazine

x * 5 *
Figure 3: Milestones Magazine June 2019; Figure 4: Peppa Pig Magazine (2014)
Source: shorturl.at/floC4 Source: https://kidscreen.com/

a. Indicate the different types of target audiences of these TWO magazines.

i. Type of audience for Milestones Magazine: (2)

ii. Type of audience for Peppa Pig Magazine: (2)

b. Describe TWO characteristics pertaining to the target audience of Milestones Magazine (Figure
3).

Audience characteristic 1:

(2)
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Audience characteristic 2:

(2)

c. Explain TWO reasons why copywriters need to define the different characteristics of the target

audience of Milestones Magazine.

(4)

Question 5

K-4 (8 marks)

a. List FOUR graphic elements that are usually found in print media, apart from shapes.

Graphic element 1:

(0.5)

Graphic element 2:

(0.5)

Graphic element 3:

(0.5)

Graphic element 4:

(0.5)
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b. Identify FOUR different graphic elements found on the cover of the Milestones Magazine shown
in Figure 3 (Question 4), apart from shapes.

Graphic element 1 in Milestones Magazine: (0.5)
Graphic element 2 in Milestones Magazine: (0.5)
Graphic element 3 in Milestones Magazine: (0.5)
Graphic element 4 in Milestones Magazine: (0.5)

c. Describe the use of any TWO graphic elements that are usually found in print media, you listed
in Question 5a.

(4)

Question 6 C-2 (12 marks)

Figure 5 is a print advertisement created by advertising agency Ogilvy for the brand Dove. The
campaign is part of Dove’s movement to help build confidence and positive body image on social media.

©
’ Retouching
her face also
crops her
confidence.

Dove

Let's Change Beauty

Figure 5: Dove Self-Esteem & Body Image Campaign/Ogilvy 2021
Source: https://campaignsoftheworld.com/
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a. Outline TWO different graphical elements found in the Dove advert (Figure 5).

Graphic element 1:

(2)
Graphic element 2:
(2)
b. Justify why ‘sadness’ might be perceived by an audience of the Dove advert (Figure 5).
(4)

c. Figure 6 is an advert from another Dove campaign.
Explain TWO messages that are being conveyed by this specific pictorial image.

" Every age should feel this beautiful. ~ Dove

3z

Figure 6: Dove Campaign
Source: https://strategyonline.ca

This question continues on next page.
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Message 1:
(2)
Message 2:
)
12
(2)\
Question 7 K-7 (8 marks)
a. List TWO examples of issues of subjectivity in print media.
Issue 1: (1)
Issue 2: (1)

b. Outline the TWO examples of issues of subjectivity in print media you listed in Question 7a.

Outline of issue 1:

(1)

Outline of issue 2:

(1)
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c. Figures 7 and 8 show two reports covering the Pope's visit to Malta in April 2022. Figure 7
shows the headline of an independent news organisation, The Sunday Times of Malta. Figure
8 shows the headline on the state-broadcaster's news portal, TVMnews.

THE SUNDAY

N WATCH: The Pope describes Malta as the heart of the
TIMES g:’ MALTA Mediterranean — appeals to the Maltese to be a signpost

of hope

Sty Apeid 3, 2023 | o 180 e ——Y

Fight building mania, greed,
corruption, pope tells Malta

Pontiff talks of a ‘potentate, provoking and fomenting conflicts’

VAN MARTIN nd
MARK

v .,»;-‘1':,,, 7. ..ly‘:’ 2 Jl LARK LAURENCE

Figure 7: Times of Malta, 5th April 2022 Figure 8: TVM news, 2nd April 2022
Source: https://tvmnews.mt/ Source: https://tvmnews.mt/

Describe the different versions of this recent real-life story to show TWO issues of subjectivity
based on the article headlines.

M

Please turn the page.
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Question 8 K-9 (8 marks)
The agency Philip works at is shifting to digital publishing platforms.

a. List TWO procedures to be smart online, apart from protecting one’s ‘digital self’ and practising
safe browsing.

Procedure 1: (1)

Procedure 2: (1)

b. Outline ONE positive and ONE negative consequence of online activity.

Positive consequence:

(1)

Negative consequence:

(1)

c. Describe the importance of following the TWO procedures to be smart online you listed in Question
8a.

Importance of following Procedure 1:

(2)

Importance of following Procedure 2:

(2)
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Figure 1: Figure 2: Figure 3:
L. I 4 . n |
\R8221 liFesTAGE CONSIDERATIONS: TI-?O’h)ER PERSON WEEKLY' MA&ME C

I-Bizzilla MILESTONES

ADVERTISEMENT

VOLUME 03, NUMBEF IE’ AUSTRALIA'S WEEKLY NO. 1 AGED CARE MAGAZINE

sirmalta

NAMI OF FRAIL,
ENT, OLD PEOPLE
EALTH BUDGET

SWELL SUMMER EATIN'. .. crispy flakes with
c-0-0-1 milk and fruit. Kellogg's Corn Flakes, Amer-
ica's all-time favorite ready-to-eat cereal, bar none!
Taste it! Every spoonful brim-loaded with flavor.
Great energy food for sports. Swell eatin’
between meals, too. Ask Mother
to get some!

Engage with Australia’s Weekly No. 1 Age Care Magazine

TA”%ER— AFTER THE AZURE WINDOW p. 26 We bid thee farewell, but your memory lives on.
As» TALK OF THE TOWN p. 50 This month take a look at what Marsaxlokk has to offer.

Figure 4:
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