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OVERVIEW FS

* Malta’s case
» Research methodology

+ Preliminary findings

THE TRANSPORT SITUATION IN MALTA FS

Source: Times of Malta, 2011

THE OLD BUS SYSTEM FS

MAIN BUS ROUTES
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Source: www.maltesering.com (2012)




NEED FOR A PUBLIC TRANSPORT REFORM &

Post-July 2011

Source: Available online, 2011
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RESEARCH QUESTIONS &

service quality characteristics?

» Does personal opinion influence overall
perception of modal choice?

public?

« What are people’s perceptions regarding the bus

« Does a reform create expectations among the

» What are people’s attitudes towards modal shift?

RESEARCH METHODOLOGY &

+ Quantitative
— Cross-sectional study
« Structured
* Unstructured questions
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MODAL CHOICE MODEL - STEREOTYPES & NON-BUS USERS OPINION &
USING THE BUS FOR FREQUENT USE
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PERCEPTIONS & OPINIONS & COMMENTS ON BUS SERVICE &
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